Path Networks

I. Your path network

Before creating a leaflet you need to be clear
what paths you want to promote. This will be
affected by what you want to show people
about your community (see Section 2).

Most visitors to the Cairngorms National Park
want short walks of one to five miles.The path
leaflet is your opportunity to highlight the best
paths in and around your community. It doesn't
always help to promote all the paths equally.

Evidence and our experience suggests that
promoting four to six good paths around one
community is ideal, and that well signed and
waymarked routes will be used by more people
(see Cairngorms National Park Design
Guidance for Directional Path Signs,
CNPA, 2009).

For example, the Anagach Woods (Grantown-
on-Spey) path leaflet promotes three easily
followed, colour coded paths. However, the map
also shows a lot of other paths that are not
waymarked but can be used by more confident
visitors and those with local knowledge.
Promoting all the paths equally would be very
confusing to visitors.

If you are promoting new paths you should
consult with the land manager (see
Cairngorms National Park Guidance on
Responsible Promotion of Outdoor
Access, CNPA, 2010).

A key objective of a path leaflet should be to
'showcase' the best paths on a network

Working with land managers to integrate promoted paths with other estate activities



2. Your stories

Visitors are likely to want to know why a path is
recommended. Think about why you enjoy a
walk and incorporate that into the name and
route description, for example 'Viewpoint Walk'
- worth the climb to the top of the hill for the
fantastic views of the Cairngorms.

When deciding which paths to promote
consider how they link to existing
interpretation. If people want more information
about an historic feature, where can they find it?

You won't have space to tell visitors everything
about your village, so work out what is
particularly special, what is attractive about your
area and use the walks, text and photographs to
present your village.

Reading Sharing the Stories of the
Cairngorms National Park: A guide to
interpreting the area's distinct character
and coherent identity (CNPA, 2009) will help
you think about what is special about your part
of the Cairngorms National Park.




3. Size and cover

We recommend a leaflet size of:

® 1/3 A4 (ie A3 paper folded three times or
A4 folded twice) 99 x 210mm

This size has a number of benefits:

® standard paper size keeps production
costs lower

® standard size fits distribution racks and
storage boxes

® it allows large maps to be reproduced on
one side of the leaflet

® additional maps/leaflets can be printed
from standard A3 printers and copiers

The front cover is the part of the leaflet that
grabs people's attention.

We recommend a standard front cover design
template that informs people that:

® this is a path leaflet
® this is about paths around your community

©® this was produced by - this is the place to
use your community logo or brand

® this is part of a path network in the
Cairngorms National Park

Cover photos or illustration should be big and
clear; interesting and bright. This is your
opportunity to show what is special and
distinctive about your community.

The back cover layout should include a
location map that clearly shows your
community and surrounding villages. This map
will also help direct users to other local path
networks.

This is also the place to acknowledge partner
support and provide other useful visitor
information.

Keeping leaflets to standard sizes
will make them easier to display
and result in greater use
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