CAIRNGORMS NATIONAL PARK AUTHORITY

CNPA Digital 2018 ™™

197,506

Number of times the website was visited in 2018

33,072 Larger than Mongolia

Was the size of the CNPA's social media following at the end of 2018
If our social media reach was a country

Ao {]

3;91 4;261 it would be slightly bigger than
The combined reach of our content on social media in 2018 Mongolia.
al] 7,930

The number of new social followers CNPA gained in 2018.

CNPA Website in 2018
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10 most visited pages on the website in 2018

Discover and Explore Thingsto do Scenic
49,433 26,404 routes

21,246

Planning a visit :
26,386 Community Paths |Photo

and trails
13,939

Metric: Pageviews
(o)
+12%

Increase in website users in 2018

+10%

Increase in new website users compared to 2017

+21%

Increase in returning website users compared to 2017

-12%

Decrease in number of pages viewed in 2018 compared to 2017

+23%

° Increase in mobile users compared to 2017

Tablet 12.03%

Mobile 36.30%
Desktop 51.67%
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CNPA Social Mediain 2018

Instagram 5.05%\

Followers
Twitter 46.69%

Facebook 48.26%

125,885

¢

Social Media Engagements

47,365

@® Facebook @ Twitter

The average Facebook engagement rate has increased from 4% in 2017
Social Media Reach to 7% in 2018. The average Twitter engagement rate has remained the
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i Increase in number of followers for the Cairngorms National
Park Facebook Page etc) across Facebook in 2018

CNPA Board Elections
(November - Mar 19)

Women in
Wellies (Oct)

Volunteer
Awards (Oct-
Nov)

Number of engagements (likes, comments, shares, clicks

Increase in followers for the Cairngorms Active Facebook ‘ Increase in engagements for Cairngorms National Park

page posts between 2017 and 2018

x. +35% *4 +85%
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Increase in followers for the Cairngorms Nature Facebook
page between 2017 and 2018

(cA») +76% ‘% -58%

Increase in reach for the Cairngorms National Park page
between 2017 and 2018 between 2017 and 2018
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Prepared by Sian Jamieson, Digital Campaigns Officer 2019

Increase in engagements for Active Cairngorms posts

Decrease in engagement for Cairngorms Nature posts





